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OUR BRAND IS ETHICALLY SUSTAINABLE BECAUSE: 

In keeping with our Brand focus we have chosen to make some very 

specific business choices, and as result we have conceptualized and 

created a fashion line that is in strict keeping with the slow fashion 

tenets....it encourages taking time to ensure quality production, to 

give value to the product, and to contemplate its connection with all 

that surrounds it.   

Our Band implements the above attributes as follows: 

it uses only 100% USDA certified organic pima cotton and OICA 

certified organic coloured cotton; it is 100% sourced in the USA with 

99% of the manufacturing done in the USA (roving done in 

Switzerland);  it uses as many suppliers as possible that are either 

certified to the GOTS global standard of textile manufacturing, the 

Oeko-tex standard or adhering to these standards;  it uses processes 

that are the least environmentally damaging as possible and it is 

entirely made using principles and practices of organic, sustainable and 

ethical production methods including the production of notions and 

promotional materials (from our organic thread, to our 100% post 

consumer recycled hangers and hangtags, to our recycled/natural 

buttons, to our no heavy metals and recycled zippers, and to our  

personally designed and manufactured labels); it employs suppliers 

that we have personally chosen, know and do business with; and it is 

a vegan line, socially conscious and does not adhere to fashion trends 

and cycles;  All of the above make our collection skilfully crafted, 



 

 

timeless and classic which in our mind is synonymous with responsible 

and sustainable fashion. 

Additionally, our brand is not just sustainable in the fashion sense, 

but our brand is sustainable in the broader political and economic 

sense.  It is differentiated from other fashion brands because our 

fashion label was designed to be a catalyst for change and not just a 

fashion statement.  In the design of this label our priority was not 

only to create apparel that would produce the least amount of 

damage to all its surroundings but also an apparel line that spoke to 

the political and economic turmoil of our time. 

To further explain how our Brand is sustainable, we would like to 

specifically address the elements of our designs that we believe 

effectively place it in the sustainable fashion category: 

Slow fashion – first coined by Kate Fletcher from the Centre for 

Sustainable Fashion…this concept is synonymous to the slow food 

movement;  it encourages  quality production, giving value to the 

product and to be aware of the interconnectedness of all things; in 

keeping with this idea, our designs are intended to transcend fashion 

standards and not adhere to fleeting seasonal trends and cycles in 

order to produce pieces that live on for a long time so as not  to 

add to the rampant consumerism and waste that is present in 

today’s society. 

Personally designed and custom manufactured fabrics  -  Re: our 

organic pima cotton fabrics:  we employed consultants to guide and 

instruct us in the spinning, weaving and knitting processes so that 
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we could develop spinning, weaving and knitting configurations and 

specs to help us create our own personal textiles.  This was the only 

way that we could ensure that our textiles would have as many as 

possible of the sustainable and environmentally friendly traits that 

we desired. This meant that we had to choose the correct fibre, the 

appropriate weave and chain plan, and the appropriate knitting 

construction.  It was through these choices that we were able to 

produce yarn that provided us with the hand, silkiness, shine and 

texture that we wanted in our textiles without the need for the 

application of the usual toxic chemical inputs. Re:  our coloured 

cotton fabrics:  we purchased the certified organic fabric directly at 

the farm of  the fabric maker herself, Sally Fox.  She is a  cotton 

grower and textile researcher that personally grew the certified 

organic coloured cotton (FoxFibre) on her Arizona farm, personally 

spun it and personally hand weaved it. 

Classic and neutral colours – since our colours are classic and time 

tested they will never be out of style and will effortlessly 

compliment any apparel colour palette thus making our collection 

heirloom pieces.  Elegant aesthetics and quality make for enduring 

fashion mainstays which of course contribute to fewer fashion 

purchases and benefit both people and the environment. 

Minimalist and clean design- uncluttered silhouettes easily transform 

from casual to office to evening wear with just a few select 

accessories thus making our designs core pieces of a wardrobe that 

can be used for diverse and varied occasions which again contribute to 

less fashion purchases. 



 

 

USDA and OCIA certified organic pima cotton and coloured cotton– 

cultivating practices for organic cotton do not employ the use of 

pesticides/herbicides/fungicides as does conventional cotton crop 

cultivation; additionally our fibres were primarily rain fed (meaning 

that water consumption is very low) and/or grown on small farms 

that help sustain communities;  certification  ensures that the 

consumer gets what he/she pays for which speaks to social justice 

and business integrity;  organic pima cotton fibre is one of the 

strongest and long lasting fibres making our pieces almost 

indestructible and giving them that longevity that comes with quality 

fibre; coloured cotton fibre grows coloured directly from the land 

requiring no dyeing inputs of any kind eliminating the need for even 

the best dyeing processes. 

Manufacturing processes – Our processes are as sustainable and toxic 

free as we could possibly get them at this point.  To validate this 

claim to our customers, we have sought out and personally verified 

that each of our suppliers are either GOTS certified, Oeko-Tex 

certified or practice manufacturing methods that adhere to these 

standards 

Notions and trims – we have sought to use sustainable and 

environmentally manufactured notions and trims from our certified 

organic thread, to our recycled/natural buttons, to our no heavy 

metals and recycled zippers, to our recycled hangtags and hangers, 

and to our personally designed and manufactured labels using our own 

manufactured fabric. 
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All USA sourced and all in one area of the country – our 

fibre/spinning/weaving/knitting/dyeing and sewing has all been done in 

the southeastern USA (roving done in Switzerland) ensuring a supply 

chain that contributes to the well being of the US economy and 

ensures a fair paid workforce with enforceable labour laws and 

standards. 

Know all our suppliers- we have personally visited, met and can vouch 

for each and every one of our suppliers ensuring that we know 

exactly how they operate thus making our 

social/economic/environmental claims as transparent and verifiable as 

possible. 

Vegan fibre – never using animal products ensures humane treatment 

of animals/insects because animals are not senselessly 

slaughtered/harmed for the sake of fashion; using vegan fibres also 

ensures less damaging environmental impacts--- no contribution to 

global warming; no land usage and water usage needed for raising 

animals and none of the other horrors associated with factory 

farming of animals (i.e. overuse of antibiotics and growth hormones, 

inhumane treatment etc.) all of which assist in creating a more 

sustainable society. 

 

 OUR BRAND IS ECOLOGICAL SUSTAINABLE BECAUSE: 

In keeping with our Brand’s focus we decided to make some very 

specific business  choices that speak to ecological sustainability:  to 



 

 

manufacture our own fabrics and labels so that we could control the 

processes as much as possible; to strictly use quality and premium 

fibre that is organic and certified to a global standard, to strictly 

use USA made and the most sustainable and eco-friendly notions, 

trims etc. that we could find, to have a supply chain that we have 

personally chosen and vetted, and to create and use designs and 

colours that are timeless, classic and forever fashionable 

Our choice of using a fibre that is natural, organically grown and 

harvested, and colour grown is at the very heart of supporting and 

fostering sustainable terrain.  Growing organically ensures that the 

land, soil, water and air are not degraded with toxic inputs but are 

kept healthy, clean and resilient.  It also assists with maintaining 

biodiversity because it treats all components as a whole and considers 

every living organism as it takes into account the importance of 

looking after not only the land but all within in it that contributes 

to its wellness, be they animals, insects, plants etc.  Lastly organic 

and sustainable agriculture also aids in keeping desertification at bay 

because it does not strip the land of vegetation or degrade other 

resources such as water, and it does not overuse the soil to the 

point that it causes dry and arid land conditions but instead allows 

these to be integrated into the management and maintenance of the 

land as a complete system.   Growing organically also sustains and 

works with the innate integrity of the land which means that the 

processes used will be chosen based on how they will benefit the land 

and by how they will restore and regenerate instead of negatively 

contributing to dry and barren conditions leading to desertification 

and other related types of land degradation.  For example, our 
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cotton is primarily rain fed with some grown using a very 

sophisticated drip system that conserves water by firstly, using a 

much lesser quantity of water to start with, and by deeply 

channelling water directly to the plant roots so all of the water gets 

to the plant allowing no loss through evaporation or overflow; and 

our colour cotton eliminates the dyeing process altogether which 

eliminates any risks, however small, associated with environmental 

pollution. 

Additionally, our Brand is ecologically sustainable because it also 

supports the mitigation of climate change.  It does this by 

supporting sustainable consumption and production patterns.  We are 

conforming to sustainable production by manufacturing almost 

entirely in one country, the USA, and more precisely by producing in 

one area so that our carbon foot print is reduced as much as 

possible; and by choosing a supply chain that is certified to a textile 

production standard and/or adheres to this standard and thus focuses 

on methods and practices that limit and control harmful outputs to 

our environment, including all water resources so that these resources 

can be conserved and regenerate to remain robust.  As Robert 

Rodale of the Rodale Institute, a research institute for organic 

agriculture in the USA, pointed out....we have to go beyond 

sustainable to regenerative when using resources, we must not only 

maintain them but improve them with each use.  Additionally, our 

Brand assists in conserving aquatic ecosystems  by not using sources 

of fibre, inputs, notions etc that come from forests which means 

that more forests are left untouched and are able to sequester 

carbon dioxide which is one of the leading causes of climate change 



 

 

which in turn leads to the degradation of  aquatic ecosystems which 

affects the integrity of all water resources.  We believe that the 

global community must be extremely vigilant about the overuse of 

our water resources to ensure future water availability.  We are 

presently using more water than our resources can replenish and 

according to studies from the University of California based on NASA 

satellite data, one quarter of the planet’s biggest aquifers are 

classified as being stressed meaning too much water is being taken 

out for human activities and not enough surface water (from 

rainfall) is available to replenish the underground water.   

 We are also contributing to ecologically sustainability by integrating 

sustainable consumption into our design concepts.  We have conceived 

designs that do not follow fashion trends or cycles so that they can 

remain timeless and forever current and by choosing certified organic 

fibre that is of the highest quality so as to ensure excellence and 

durability in our pieces which makes them long lasting (we suggest 

30+ years ...seriously) so as not to contribute to the present day 

excessive waste problem and consumption patterns. Our pieces are 

constructed with a goal of not being disposable fashion, of not 

contributing to the inexcusable, excessive and constant mass 

production of apparel, and of not being part of or supporting the 

rampant consumerism that exists today.  We both learned the 

meaning of long lasting clothing at a very young age, I from my 

parents and my son, of course, from me. To this day, I, Teresa have 

and continue to wear clothing that I designed when I was in my 

20’s...I am now 63 years old....while I, Giovanni, have some very 

treasured pieces that I have owned for 20 years plus.  So this 



9 

 

 

philosophy is what we wish to share with the world...this sense of 

holding onto clothing like you would a family heirloom. 

Our focus on ecological sustainability is also underscored by our choice 

of using organic agricultural practices and manufacturing processes 

that earnestly consider conservation in their approaches.  Organic 

agriculture is a full spectrum approach that considers all aspects of 

its surroundings and thus includes sustainable land and water 

management which positively affects water, soil and nutrient 

integrity which in turn strengthens the health of the environment as 

a whole.  Unsustainable water management is one of the primary 

issues of our time with organic agriculture being one of the best 

weapons that we have to protect our water resources.  Organic 

agriculture, unlike conventional agriculture, does not degrade by not 

using man-made toxins and as such leaves soil more resilient and 

healthier and therefore able to regenerate and thrive resulting in 

many benefits such as healthier food, better water conservation, and 

cleaner and purer air.  This means much less water is required for 

the cultivation of crops.  In addition, it uses many other methods to 

further lessen water usage such as using organic soil matter, 

mulching, and devoting areas for plants, trees and shrubs to grow.  

All of these techniques help to absorb as much water as possible and 

thus reduce runoff and ultimately preserve water, all of which assist 

in recharging underground aquifers and eliminating water stress. 

According to the Rodale Institute Reports, organic fields hold more 

water during droughts and that 15-20% more water seeps down to 

the aquifer under organic fields than does under conventional fields. 



 

 

Energy use is another aspect of ecological sustainability.  We feel our 

Brand satisfies this aspect in that sustainable energy use is an 

inherent component of a sustainable and ethical business venture. 

When one’s objective is to create a sustainable business, then 

consideration is always given to working with supply operations that 

seriously consider the conservation and good management of 

resources.  Our farms are organic meaning that by their very nature, 

attention and consideration is given to all aspects of the environment 

including non renewable resources. Some of our processes are GOTS 

and Oeko-tex certified and/or adhere to these standards meaning 

that energy conservation and consumption is a component that forms 

an integral part of the operations of our suppliers.  Our 

manufacturing occurs all in one area which means that we are cutting 

down on travelling and transport and thus reducing energy 

consumption, our pieces are long lasting and made from quality fibre 

meaning that they will last a long time and thus cut down on over 

manufacturing which once again means energy is conserved. In fact, 

trusting that our Brand will be successful, we plan to own and run 

our own supply chain operations for which we will attempt to 

implement the use of renewable energy such as solar and wind etc. 

as much as possible, hopefully as our sole energy sources.  

Additionally it is also our future goal to have all our operations 

whether self owned or not, certified to the GOTS standard which 

takes into account environmental management of energy. This 

standard maintains that once entities are certified that they must 

have available and provide data on energy resources and its 

consumption per kg of textile output, and they must have target 
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goals and procedures to reduce energy consumption per kg of textile 

output 

AND LASTLY OUR BRAND IS SOCIALLY SUSTAINABLE BECAUSE: 

We have designed an apparel line that is first and foremost a social 

enterprise to do good because that is what we believe to be 

everyone’s responsibility.   Our enterprise uses the MAYD in CHYNA 

brand name to radically redefine the concepts that are normally 

associated with the phrase Made in China being environmental and 

social injustices. We started this business as a means to an end.....a 

means to give back, to help make for a good functioning society, to 

assist in animal welfare, to give people fashionable clothing but to 

pollute our planet as little as possible, and to demonstrate that  

there is such a thing as a business with a true conscience. 

Sustainability is much more than natural fibres and clean processes 

etc…..for us it is also means socially and politically sustainable….if we 

look at sustainability holistically, it incorporates the concepts of 

social equity, economic justice and ecological integrity and this is the 

very criteria that we want not only our business to be guided by but 

we want to see demonstrated as part of the standard business 

model worldwide.  Lastly, fashion is a driver of many movements 

(social/economic/political) and a formidable source for doing good; so 

by incorporating sustainability into fashion, we believe we go beyond 

attaining just mere profit margins but attaining substantive changes 

to the ills that affect society.  Sustainability in any business serves 



 

 

to create an integrated framework where exemplary business models 

can take seed. 

Our brand is differentiated from other fashion brands because our 

fashion label was designed to be a catalyst for change and not just a 

fashion statement…is it a movement.  This collection and others to 

come are not just simply fashion statements, but are the means to 

put society on the road to quantifiable change…to change the way 

companies do business and to change citizen involvement so that 

there is a collective activism to make things better.  Through our 

collections, we want to mobilize our customers to apply pressure on 

and demand from all businesses that they align their mandates to 

genuinely serve not only their business interests but the interests of 

people, animals and our planet.   

We are promoting social sustainability and equity by sourcing all from 

the USA from suppliers that we can vouch for which means fair 

wages and good working conditions for employees; we are also 

promoting economic justice which is part of the socially sustainable 

framework by supporting and contributing to the reshoring of fashion 

manufacturing to the USA and thus opening up employment 

opportunities and building strong and healthy communities for many 

people.  We are also socially sustainable because we have set up our 

own personal supply chain.  It has brought about an environment of 

respect and engagement between us and many stakeholders within 

the industry. It is through this endeavour that we have contributed 

to a foundation that fosters a fair and just employment community 

not only in the way workers are treated but also in the way our 
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suppliers support and collaborate with each other so to strengthen 

the social and economic network needed for this movement to 

succeed.   

We also wish to present to you that our decision to create a 

sustainable fashion Brand aligns us with business and communities 

that support and care about our environment, care about how the 

resources that are available to us are used and that adhere to the 

triple bottom line accounting framework of social, financial and 

environmental/ecological management.  When all of these criteria are 

in place, it creates industries that are people oriented, that make 

philanthropic business decisions and that are fair and just in their 

dealings and their policies which translate into social sustainability. 

Social sustainability also includes supporting sustainable and healthy 

economic growth for not only all our suppliers but all business 

operations that have the common objective of achieving green growth 

and a green economy. Our business choices also guarantee that our 

high quality product can demand a premium price so that the 

rewards of a premium price can be genuinely shared by all involved in 

our supply chain, from our farmers to our sewers.  Additionally, 

choosing a fibre of this calibre and that is grown in the USA ensures 

that all of our suppliers and their employees are provided with 

regulated, meaningful and productive employment.  This kind of 

employment is naturally a more inclusive working environment and 

will thus open up opportunities for all workers on the employment 

spectrum from white collar, to pink collar to blue collar.  In fact, 

visiting our suppliers and knowing them personally has given us the 



 

 

opportunity to observe firsthand the existence of a diverse workforce 

who is respected and is provided with good working conditions.  

These favourable employment conditions are further bolstered by fact 

that we have suppliers that are GOTS and/or Oeko-tex and/or Blue 

Sign certified which means that our suppliers have ecological and 

social standards in place that are verifiable by the consumer and 

monitored by a third party.  These standards set social and 

ecological/environmental parameters and ensure that consumers gets 

what they pay for and that farmers, workers and the environment 

reap the benefits associated with a third party certification. All of 

these conditions speak to our social justice and business integrity 

commitments.   In fact, in choosing to do our manufacturing in a 

developed country such as the USA, we can count on employment 

standard laws that best protect working people by offering decent 

work and wages, good working conditions, freedom to form unions, 

limited working hours and employee benefits.  It also ensures that all 

on our the supply chain are paid fair and living wages which 

translates into reducing and/or eliminating poverty, hunger and food 

insecurity.  With decent wages, people obtain freedom and freedom 

means more choices....the choice to choose quality versus inferior, to 

choose whole and healthy foods versus ready to eat processed foods 

and to choose enriching lives versus debilitating ones...these all 

guarantee good health and happiness.  Living wages also provide 

workers with good paying  jobs that brings them enough income to 

allow them to work less hours giving them time not only for 

activities that promote well-being but also time to become politically 

engaged so that they have the opportunity and accessibility to 

change the political landscape.  We have chosen to do our 
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manufacturing in the USA, a country where the rule of law and 

democracy is paramount and there are open and fair elections.  This 

contributes to meaningful political engagement where people have the 

opportunity to choose their leaders and thus influence laws and 

policies which can help change inequality in all aspects of society.  It 

is only through political will that we can create equitable education, 

gender equality and accessible and inclusive learning opportunities for 

all.  We need politicians that have a mandate that aligns with the 

values of a fair and just society.  It is citizen engagement at the 

grassroots level that will make these changes happen. With civic 

participation comes the opportunity to fight for and demand 

education costs that are low enough for all to take advantage; to 

fight for individual rights and freedoms, to fight for an inclusive 

society that welcomes all, and to provide accessible opportunities at 

all points of social interaction.   (We plan to contribute further to 

equality for all with our long term plan of personally bringing our 

business philosophy and business best practices to developing countries 

so that they too can benefit from our business model). 

 Lastly, social sustainability also means equality and respect in how a 

society treats its animals.   We have chosen never to use animal 

products in our choice of fibre because we feel that in doing this we 

are negating the worth and dignity of animals which in our eyes are 

our equals.  We want to support justice, and the well-being and 

worth of all in the manufacturing of our fabrics and our pieces and 

we want to do this at all levels and for all species. In fact we are 

proponents of the Deep Ecology worldview coined and developed by 

Philosopher, Arne Naess in 1972, which speaks to this concept.   



 

 

With respect to transportation, we have attempted to reduce our 

carbon footprint as much as possible but we will continue to do 

better.  Our suppliers are located in close proximity to each other 

(Southeastern USA) and any cargo/shipment does not have to travel 

very far.  Additionally, we choose the eco friendly option in our 

transportation services and thus our deliveries are made in either a 

hybrid or electric vehicle which assists in reducing energy and fossil 

fuels, and lessens pollution discharge into the atmosphere.  

Additionally there is very minimal cross country, cross continent or 

overseas transport because 99% of all of our sourcing is entirely in 

the USA.  We do have one USA supplier with its head office in 

Switzerland and that is where our roving is done and then shipped 

to the USA; however, shipping is done very infrequently (twice a 

year we are told) and this helps to mitigate its carbon footprint. 

(We will be eliminating this in our next collection because we will 

source from a spinner whose facilities are entirely based in the USA; 

this option was not available to us for this collection). 

Additionally, we instruct our suppliers to ship in recycled containers 

as much as possible and they do so when available. We also instruct 

them never to use plastic bags but request that they use recycled 

paper to wrap fabrics etc.  We are always trying to improve and 

strengthen our commitment to sustainability for our future needs 

and as such are now negotiating with a few environmentally focused 

packaging companies such as EcoEnclose Sustainable Packaging and 

Salazar Packaging. 
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We continue to be sustainably engaged in all we do, both formally 

and informally. But before we describe each of these we would like 

to provide you with some insight about how we wish to sustainably 

engage with our customers, our business associates and society as a 

whole. 

We want people to know that we are a social and environmental 

fashion venture that wants to push the apparel production envelope 

into the realm of social and environmental responsibility without 

compromising high fashion aesthetics.  We want them to know that 

we will do this by integrating our values into our pieces to 

demonstrate that powerful and positive change can happen through 

business. 

We want to leave people with our message that this collection is not 

just a fashion statement but that it is a vehicle to put us on the 

road to quantifiable change…to change the way companies do business 

and to change citizen involvement so that there is a collective 

activism to make things better.  We want them to help us to put 

pressure on and demand from businesses that they align their 

mandates to genuinely serve not only their business interests but the 

interests of people and our planet.   

We want to ask them to walk beside us hand in hand and to be part 

of this change by supporting our endeavours because when they do 

so, it will be pay back big time for all……not just us but also for 

them, their loved ones and our planet.  We want people to know 



 

 

that we are not driven by greed and profit but by the ideal of when 

you take…you must give back...philanthropy!   

So here is a rundown of our informal and formal engagement. 

Our informal engagement consists of how we live our lives on a daily 

basis.  We are civically engaged citizens who partake in grassroots 

activism and get involved with the governance of our community.  

We participate in organized marches on timely issues, attend 

community conferences and assist with voting day in our City.  We 

are also informed and ethical consumers that make purchasing choices 

based specifically and solely on certain criteria.  We make sure that 

our food is local, organic and seasonal, that we purchase from 

farmers that we have met and from CSA (Community Shared 

Agriculture) programs.  For our clothing and other products, we 

make sure that we purchase organic/sustainable, quality, very little, 

only what we really need, and as environmentally friendly as possible 

and certified to a 3rd party standard if available. 

Formally, we are continually trying to up the ante when it comes to 

anything we do and apparel production is front and centre of this 

focus, not only doing it sustainably but regeneratively.   

In keeping with this passion and drive, we have successfully 

implemented OUR 100% TRANSPARENT AND DOMESTIC SUPPLY 

CHAIN model by doing our production from harvest to textile 100% 

all in North America and specifically in the USA.  So we will 

definitely never have to live with the thought of a potential Rana 

Plaza catastrophe happening to us.   We know the names, addresses, 
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have met with, and are friends with all our suppliers and we are so 

extremely proud of this achievement....we think it is an unparalleled 

triumph! 

But as we have noted, we continue onward.  We are now collaborating with one 

of the most technologically and environmentally focused colleges in Toronto, 

George Brown College to make our MANUFACTURING ON DEMAND model a 

working reality. This model will eliminate unnecessary production and all the 

serious negative impacts that go with it including waste, resource depletion, CO2 

emissions etc. 

We have submitted an entry application through the College for the funding of 

this project and are waiting for results.  This project encompasses a 

manufacturing method that allows our customers to request a Made to Order 

piece for themselves based on the industry standard apparel measurements which 

we provide.  However to give our customers optimum fit, we are planning to 

further partner with the College to create a Virtual Measurement Booth for the 

near future so that we can virtually take our Customers' specific measurements.  

This will, of course, entirely eliminate the potential problem of receiving 

inaccurate measurements which make for unwanted pieces thus contributing to 

not only to our customer's dissatisfaction but also to the colossal problem of 

excess waste and exploitation of resources. 


